TPIV: The futire of TV
1S here and now
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IPTV is a blockbuster, and it
works, said one of the speakers
at the IPTV World Forum 2006,
held in Olympia, London, last
month. Judging from the number
of attendees and the liveliness of
the panel discussions, it can
safely be said that the world will
witness more deployments of
this service in the months to
come.

On the first day of the forum,
keynote speaker Chris Coles,
president/CEO of Myrio (a Sie-
mens company), got the ball roll-
ing right into the heart of the
matter in his opening speech en-
titled: TV Over Broad-
band — A New Industry
is Born. Coles began by
citing a number of indus-
try experts who fore-
casted a negative growth
pattern for IPIV.

But, is that the truth?
Coles asked. He then pro-
ceeded to show a growth
chart culled from three interna-
tional research houses that pre-
sented a contrary view. In fact,
Coles’ chart indicated that the
number of IPTV subscribers are
expected to reach 120 million
worldwide by 2010.

He said that there are cur-
rently a lot of changes on all
fronts: Content-delivery options

are expanding; the amount of
content is proliferating; TV-view-
ing habits are changing; and the
devices in which this content is
being viewed are either shrink-
ing or growing. These elements
and more thus present a great
degree of challenges to content
service providers, spurring them
to look for new revenue streams

like IPIV.
Iman Shah
Ismail, vice-
president,
Broadband, for
MiTV, an IPTV
broadcaster in
Malaysia, was
one of the

panellists at the
three-day event.

Ho Meng Kit, deputy
secretary (Infocomm and
Media) of Singapore’s
Ministry of Information,
Communications and the
Arts (MICA) and other
MICA delegates attended
the forum “to know more
about IPTV for regulation
purposes”.

Meanwhile, panellist Theo
Langton, senior manager for
broadband and next-generation
network solutions development
at Cisco Systems, who delivered
a presentation on the IPTV mar-
ket evolution and service differ-
entiation requirements, said that
IPIV is still at its early stages,
and that enhancing user experi-

The panellists discussing broadband and content delivery, from left: Aubrey
Schneggenburger, 20th Century Fox; Danny Wilson, Pixelmatrix; Dom Stasi,
TVN Entertainment; and Peter Kerchoff, T-Online.

ence for this service is crucial.

Another panellist, Tim Shep-
herd, Tandberg TV's IPTV busi-
ness development director (EMEA
and APAC), predicted that IPTV
will be the leader in HD content
offering, and that offering HD
programming via IP will be a key
differentiator for the service.

On the other hand, Martin
Cullum of Bell Canada said that
increasing bandwidth alone is
not enough for IPTV. “You need
to have a stable service that peo-
ple can rely on,” he added.

As general manager of the
Video Networks group within Bell
Canada’s Technology Develop-
ment Department, Cullum heads
a team tasked to look into the
development of emerging tech-
nologies and applications in sup-
port of IPIV and residential gate-
ways.

Cullum shared with attendees
some important findings of a
market research conducted by
the team on the viability of IPIV.
If potential IPIV service provid-
ers want to succeed in this area,
he said, they should take note of
the following key success fac-
tars:

0 Delivery of high-quality
video;

[ Responsive IPTV user inter-
face;

[ Simple navigation;

[ Attractive content; and

More than 70 exhibitors trooped to the event to display the latest IPTV
solutions.

[ Reliable and robust delivery.

Cullum said: “IPIV should pro-
vide the ultimate TV experience.”

But why invest in IPTV? Dutch
telco KPN, which expects to
launch an IPIV service in the sec-
ond quarter of this year, pro-
vided the answer to this ques-
tion during one of the sessions.

Hugo Suidman, senior market-
ing manager, KPN, said the ra-
tionale for going into IPIV is that
the traditional TV market is
gradually declining.

In February this year, the telco
signed contracts with more than
60 content providers to feature
on its IPTV service. Besides car-
rying Dutch national and com-
mercial TV and radio channels,
there are also several theme
channels that will be part of
KPN's IPTV programming.

KPN's basic IPTV package,
Suidman said, will comprise at
least 60 TV and radio channels,
although subscribers will be of-
fered extra services. Apart from
video-on-demand, these value-
added services include being
able to catch up on missed pro-
grammes, or opt for special

KPN’s Hugo Suidman (right) being interviewed by Simon Spanswick, chief
executive, Association for International Broadcasting.

theme packages with extra chan-
nels — music, adults-only,
sports, news or kids.

KPN’s IPTV subscriptions will
come with a personal recorder
that can store up to 100 hours
of recordings and enable view-
ers to take breaks during live TV
broadcasts. While an electronic
programme guide will give an
immediate overview of what is
on, viewers can also set an alarm
to alert them when their favour-
ite show starts. Up-to-the-minute
weather, traffic and news reports
will also be available.

KPN also started deploying
wireless DTV in October 2004.
Currently, there are 184,000 sub-
scribers to this service. The wire-
less offering consists of 23 TV
and 17 radio channels.

“Within one year,” said
Suidman, “KPN’s established a
clear footprint in the TV market.”

He said that IPTV would give
TV audience the freedom to
watch the programmes they
want, when they want to. How-
ever, the key is to sell the idea of
IPIV to potential subscribers.

“You have to first attract your
customers with an interesting
proposition,” said Suidman. “But,
at the same time, you have to
reassure them that this offering
will be easy to use.”

He added that IPTV would
evolve into a “me” TV, as it will
become more personalised. Also,
because of the interactivity fea-
tures of the service, TV would
become a door instead of a win-
dow to other value-added serv-
ices.

“KPN is just starting the TV
journey,” Suidman said. Yet, he
is confident that technology will
be on hand to support this new
TV evolution.




